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Prof. Joachim Sauter, Artistic Director ART + COM.
There was a clear decision by BMW to extend the existing museum and not to built somewhere else a new museum. What means that there had been limited space for us to design the museum. So the first reason why we built this LED walls had been that we had to extend the existing place because we were limited in space. And with all these media, this dynamic surfaces we can extend the space. This was the first reason. Second reason was that cars are meant to be driven not to be parked. But in a museum there are all standing still, so what we tried to do was to make that kind of movement through this walls in relation to the standing cars, the visitors perceive the cars as a kind of driving moving moment. So you have a moving surface on the wall, you see these reflections on the cars that is very important. Very important for us had been from the beginning that we were not going towards a 360 degree cinematic experience. Our goal was to built a facade which is dynamic and which is perceived by the visitors as a facade and not as a cinematic experience. So what we did here, was we covered all the LEDs with a depolished glass, used facade elements, so the first impression for visitors is to stand in a facade environment and not in a 360 degree cinematic environment. That was very important for us.




































